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Abstract

Entrepreneurship education not only provides knowledge, skills and positive attitudes about entrepreneurship,
but it also belps shape entreprenenrial capacity, it helps students correctly perceive the issues related to capacity
as well as barriers to starting a business. The research results bave identified entreprenenrial education and
perception of entreprenenrial capacity barriers have positively impact on students' entreprenenrial intention.
Perception of entreprenenrial psychological barrier has a negative impact on entreprenenrial intention. The
moderating role of entreprenenrship education was identified for the relationships between perception of
entreprenenrial capacity barvier and entreprenenrial intention, perception of entrepreneurial psychological barrier
and entreprenenrial intention.

Keywords: Entreprenenrship education, entreprenenrial intention, perception of entreprenenrial capacity
barrier, perception of entrepreneurial psychological barrier, entreprenenrship student.

Introduction

Entrepreneurship is important to society because it encourages new ideas and helps us get
better. Jorgensen et al. (2009) pointed out that social, economic, and environmental issues will
be difficult in the 21 century. Entrepreneurship can help solve problems in society, the
economy, and the environment (Santos, 2012; Miles et al., 2013; Tan & Yoo, 2015). All
entrepreneurial activities stem from entrepreneurial intention, and the best predictor of
planned behavior is entrepreneurial intention (Ajzen, 1991). Students are increasingly attracted
to the concept of self-employment because it is viewed as a viable way to enter the workforce
without surrendering their freedom. In addition, the desire to establish a business is correlated
with growing dissatisfaction with typical employment in huge organizations (Kolvereid, 1996).
Studies have acknowledged that entrepreneurship education has a positive impact on
entrepreneurial intention (Donckels, 1991; Kolvereid, 1996; Lee, 2005; Mani, 2017; Sesen &
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Pruett, 2014; Shahverdi, 2018; Hoang et al., 2020; Silvestri & Veltri, 2022; Yan, 2022; Jiejie
Lyua, 2023). Entrepreneurship education in universities helps to create and improve
entrepreneurship capacity for students (Souitaris et al., 2007; Wu & Wu, 2008; Sadi & Uyar,
2013; Hassan et al., 2021a/b; Muthalib & Nur, 2015; Puri Handayani, 2021; Liu, 2022; Jingwen
Yan, 2022).

There has been a lot of research done in the Western context on the link between education and
intention in the field of entrepreneurship, but there hasn't been nearly as much research done in
the Asia-Pacific literature on the topic (Wu & Wu, 2008). For example, we found only one study
by Shahverdi et al. (2018) that identified the moderating impact of social entrepreneurial
education on the relationship between perceived barriers and the social entrepreneurial intentions
of the student. A few other somewhat related studies published during the same period as that
of Jiejie Lyua (2023) studies the moderating role of university entrepreneurial offerings in relation
to intentional and nascent student entrepreneurs. Research by Bogatyreva & Shirokova (2017)
did not record the moderating effect of support to student entrepreneurship from university to
relationship beteewn entreprenecurial aspirations and establishing a business. Giacomin (2016)
identified the moderating impact of family support on the relationship between entrepreneurial
optimism, entrepreneurial overconfidence and entrepreneurial intentions. Additionally, studies
have acknowledged that entrepreneurship education has a positive impact on entrepreneurial
intention, but there is little empirical research on the role that entrepreneurship education can
play in reducing the impact of perceived barriers on entreprencurial intention. Based on a
literature review, this study aims to continue to explore and confirm the factors that impact the
entrepreneurial intention of students in Vietnam. In particular, it clarifies how the role of
entrepreneurship education will impact the intention to start a business as well as the impact of
entrepreneurship education on each factor that affects the intention to start a business. The
research questions posed are: What factors will have an impact on entrepreneurial intention
among students? and Does entreprencurship education play a moderating role in the relationship
between factors affecting entrepreneurial intention? To answer the research questions, we
conducted a review of many previously conducted studies to synthesize factors that impact
entrepreneurial intention. In particular, we are interested in the impact of entrepreneurship
education at university, which is expected to not only have a direct positive impact on students'
entrepreneurial intention, but also demonstrate a moderating role on the relationships between
students. The relationship of factors to entrepreneurial intention. The study fills a gap in research
in Vietnam on this topic and gives a new perspective on the field of entrepreneurship by more
in-depth research and expands the research model by adding moderator variables to give a new
perspective on the topic.

Literature Review

Factors affecting entrepreneurial intention

Entrepreneurial intention is a mentality in which people focus on achieving a goal or
something (Bird, 1988). Entrepreneurial intention means being ready to start a new
business or go into self-employment, which is a mental state (Dohse & Walter, 2012).
Entrepreneurship intention is seen as an indicator of the effectiveness of entrepreneurship
education programs (Souitaris et al., 2007; Wu & Wu, 2008; Rengiah, 2013). According to
the Theory of Planned Behavior of Ajzen (1991), "petceived control of behavior" refers to
an individual's sense of how easy or difficult a given behavior is, and "perceived barriers"
is one of the variables that can negatively or positively influence students' entreprencurial
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intention (Kirby & Ibrahim, 2011; Salamzadeh et al., 2013). Studies indicate that
individuals' perceived barriers vary by situation and throughout time (Krueger, 1993;
Krueger & Brazeal, 1994). Consequently, perceived barriers vary from person to person
(Kouriloff, 2000). A lack of support, competence, and a fear of failure, which negatively
impacted entrepreneurial intentions (Shinnar et al., 2012). Entrepreneurship is hindered by
a lack of financial support, adequate education and training, and infrastructure facilities
(Chowdhury, 2007). The perception of risk is a significant barrier to entrepreneurship,
people are concerned about the salary gap between self-employment and paid employment.
Lack of skills is a major obstacle in both emerging and wealthy countries (lakovleva et al.,
2014). Anggadwita et al. (2016) argue that the biggest barrier for students are fear of failure,
a lack of financial resources, a lack of funding, and a complicated set of rules and
regulations. Kebaili et al. (2017) investigated the impact of psychological and institutional
factors on the entrepreneurial intention. Financial barriers, market barriers, knowledge
barriers, fear of failure, risk aversion, and stress avoidance can hinder individuals from
pursuing their entrepreneurial intentions (Thanh et al., 2020; To & Le, 2021; Ghina et al.,
2022). This study proposes a system and classifies the three factors that impact on
entrepreneurial intention, including: (1) perception of entrepreneurial capacity barrier, (2)
perception of entrepreneurial psychological barrier, and (3) entrepreneurship education.

Perception of entrepreneurial capacity barrier

The institutional approach takes into account external factors that psychologists typically
ignore (Down, 2010). Lack of knowledge and skills are significant barriers to starting a new
business (Wong & Choo, 2006; Giacomin et al., 2011; Staniewski, 2016). Lack of marketing
and business knowledge and skills, inability to teamwork, inability to maintain a startup, and
inability to forecast market demand (Chowdhury, 2007; Syed, 2012). The challenge for
entrepreneurial intention is a lack of capital, support, and social networks (Henderson &
Robertson, 1999; Li, 2007; Sandhu et al.,, 2011; Shahverdi et al.,, 2018). People would be
interested in launching a social company; however, the majority said that they would require
assistance, such as training and mentoring (Tukamushaba et al., 2011). For new start-ups, social
networks are crucial as well. In the eatly phases of a company's development, when internal
resources are frequently scarce, social networking is especially vital (Jones & Jayawarna, 2010).
The social network is crucial for establishing long-term economic partnerships and reducing
unforeseen dangers (Luo, 1997; Li, 2007). On the basis of a literature review, previous studies
have demonstrated that the lack of capacity in entrepreneurship will have a negative impact on
entrepreneurial intention. This study wants to approach in another direction, which is to study
the relationship between students' perception of entrepreneurial capacity in entreprencurship
and entrepreneurial intentions. This research direction is proposed on the basis that if students
are well trained in entrepreneurship, they will have a full understanding and validation of the
own entrepreneurial capacity related to competence, rational and logical thinking, thereby
influencing a more positive impact on entrepreneurial intention. This research direction is
proposed on the theory of planned behavior of Ajzen (1991), so, the hypothesis H1 is
proposed:

H1: Perception of entreprenenrial capacity barrier bhas a positive impact on entreprenenrial intention.
Perception of entrepreneurial psychological barrier

According to a psychological theoty, each person's personality plays a part in their desire

to launch a business (Solesvik et al., 2014). Fear of failure is the biggest reason provided
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worldwide for why the majority of people do not start their own business (Sandhu et al.,
2011; Hayton et al., 2013; Cacciotti et al., 2014; Morgan & Sisak, 2016). People with a low
level of interest in entreprencurship are more risk-averse than those with a high level of
interest because starting one's own firm has the potential to be a high-risk, high-return
career (Cunningham & Gerrard, 1995). Risk avoidance may discourage students from
launching their own companies (Henderson & Robertson, 1999; Wang & Wong, 2004;
Kebaili et al., 2017). The worry about the uncertain income and avoiding stress have a bad
effect on being an entrepreneur (Sandhu et al.,, 2011; Kebaili et al., 2015). Due to their
perception that being an entrepreneur requires a lot of work and can be stressful for many
people, students do not want to pursue it (Henderson & Robertson, 1999). The key
entrepreneurial barrier was unwelcome changes to their everyday lives, requiring them to
spend more time and work more, so they preferred more stable positions (Kebaili et al.,
2015). The hypothesis is proposed as follows:

H2: Perception of entreprenenrial psychological barrier has a negative impact on entreprenerial intention.
Entrepreneurship education and entrepreneurship intention

Education is a method for encouraging entrepreneurial aspiration and improving a
person's desire to start their own firm by helping them gain entrepreneurial knowledge and
skills (Donckels, 1991; Lee, 2005). Entrepreneurship can be taught and learned through
education, education will equip them with the ability to acquite the concept of
entrepreneurship, train and encourage them, and students who learn about
entrepreneurship will be more likely to start their own businesses (Kolvereid, 1996;
Souitaris et al., 2007; Wu & Wu, 2008; Muthalib & Nur, 2015; Mani, 2017; Hoang et al.,
2020). Sadi and Uyar (2013) found that education has the greatest influence on increasing
awareness of and attraction to the traits and qualities of entrepreneurship. A study by To
and Le (2021) on psychological and institutional barriers to entrepreneurial intention
showed that financial barriers, market barriers, knowledge barriers, fear of failure, risk
aversion and stress avoidance can hinder individuals from pursuing their entrepreneurial
dreams. The study suggests that through entrepreneurship education can address barriers
found to be negatively entrepreneurial intention. Many recent studies had identified the
positive impact of entreprencurial education on students' startup inspiration,
entreprencurial self-efficacy and entreprenecurial intention (Puri Handayani, 2021; Liu,
2022; Hassan et al., 2021a/b; Nguyen et al., 2021; Dewianawati, 2020; Hai Ming et al.,
2022; Silvestri & Veltri, 2020; Jingwen Yan, 2022). The role of education as a moderator
can be used to find barriers to social entrepreneurship (Shahverdi et al., 2018). And a few
studies on the moderating impact of entrepreneurship education on the correlation of
factors leading to entrepreneurship (Giacomin, 2016; Shahverdi, 2018; and Jiejie Lyua,
2023). Accordingly, the following research hypothesis are proposed:

H3. Entrepreneurship education bas a positive impact on perception of entreprenenrial capacity barier.
H4. Entrepreneurship education has a positive impact on perception of entrepreneurial psychological barrier.
H5. Entreprenenrship education bas a direct positive impact on entrepreneurship intention.

HG6. Entrepreneurship education negative moderates the relationship between perception of entreprenenrial
capacity barrier and entrepreneurship intention.

H7. Entrepreneurship education negative moderates the relationship between perception of entreprenenrial
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psychological barrier and entreprenenrship intention.

Synthesized from the literature review, the proposed research model in Figure 1:

Perception of entrepreneurial
psychological barrier

U E [ S B E

Entrepreneurship Entrepreneurial intention
education

A4

Perception of entrepreneurial capacity
barrier

Figure 2. Theoretical model
Methodology

Measurement scales

The scale of perception of entrepreneurial capacity barier (ECB) has been measured through
with 5 items (Lack of knowledge (ECB1); Lack of resources (ECB2); Lack of skills (ECB3);
Lack of social network (ECB4); Lack of support (ECB5). Perception of entrepreneurial
psychological barrier scale, including 4 items: Resistance to change (EPB1); Risk avoidance
(EPB2); Aversion to stress (EPB3); and Fear of failure (EPB4) adapted from Sandhu et al.
(2011) and Kebaili et al. (2017). Scale of entrepreneurship education (EE) was measured with
5 items (Gain the ability to be able to start your own business (EE1); provided the necessary
knowledge to start a new company (EE2); Contribute to creating the spirit and culture of
entrepreneurship (EE2); Give a better start when starting a business (EE4); and The startup
ecosystem at the university creates startup ideas (EE5)) were developed by Franke & Liithje
(2004). The scale of entrepreneurial intention (EI) was employed on 7 items (Prefer to be an
entrepreneur rather than an employee in a company (EI1); Professional goal is to be an
entrepreneur (EI2); Make every effort to start and run my own business (EI3); Do anything to
be an entrepreneur (EI14); Love to start my own business (EI5); Thought seriously to start own
business after completing study program (EI6); and Start business in the next five years (EI7)
developed by Lifidn & Chen (2009) and Krueger et al. (2000).

Research sample, data collection and data analytical method

The sutvey question using a 5-point Likett scale, from "strongly disagree” (1) to "strongly agree" (5)
for the observed variables of the components in the proposed theoretical model. The interview was
carried out in June 2022, using translated and chosen original scales from eatlier investigations.
Because it is difficult to include all groups in a study, a representative sample was chosen to generalize
the findings. From there, we apply purposeful sampling. Two groups of students at a university were
surveyed: the first group consisted of five students who had taken an entrepreneurial course, and the
second group was made up of five students who had not. The representative sample includes 1st-year
and final-year students instead of 2nd and 3rd - year students because we want to clarify the difference
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between batriers in students' perceptions of entrepreneurship between two groups of students who
have access to entrepreneurship education and have not had access to entrepreneurship education.
The typical members of these two groups are 1st-year and final-year students. The outcomes of the
interviews were noted, modified, and developed into a preliminary scale. The total number of samples
is 550 participants, in which the draft scale is used to pre-screen a survey with 170 participants
according to non-probability sampling, namely convenience sampling. After this step, the scale
continues to be completed and used for formal quantitative research with 381 participants according
to purposive sampling. In Krejcie and Morgan (1996), the expert utilized a table to establish the
specimen size. Given a population size of 43,560, the sample size should be 380, according to Krejcie
and Morgan's table. It accounts for 69.09%, and it can be considered representative.

Google Forms were used to make a survey form and a questionnaire that were used to collect
the primary data for this study. The combined sum of responses obtained from questionnaires
submitted in response to an online and offline survey. 381 students at a private university in
Vietnam were selected to collect primary data in August 2022 through questionnaires for this
study. Descriptive statistics were used to describe the demographic sample. Exploratory Factor
Analysis (EFA) is used to identify groups of factors for the perceived bartier to
entrepreneurship. Confirmatory factor analysis (CFA) was used to test convergent and
discriminant validity of perceived barrier to entrepreneurship factors. All scales were tested for
internal consistency reliability using indicators' reliability, Cronbach Alpha, Average Variance
Extracted (AVE), Composite reliability (CR). Structural equation modeling (SEM) method was
used to test the relationship of components in the research model including: Entreprencurship
education (EE); Perception of entrepreneurial capacity barrier (ECB); Perception of
entrepreneurial psychological barrier (EPB); Entrepreneurial intention (EI). In addition, SEM
is also used to test the moderating role of the moderator variable (EE) to the relationship
between perceived barriers to entrepreneurship and entrepreneurial intention.

Result and Discussion

Profile of respondents

The study highlights a demographic analysis using frequency tests of 381 respondents from a
private university in Vietnam. Most of the respondents are seniors (51.2%), the rest are
freshmen (48.8%). Gender analysis shows that the majority of respondents are female (58.3%0).
The field of study shows that the majority of respondents are students of Economics (60.4%),
followed by students of Information Technology (29.9%), the rest belong to students of
Linguistics (9.7%) (Table 1).

Table 1. Profile of Respondents

Characteristic (n=381) Frequency Percentage (%)
University students
First-year students 186 48.8
Final-year students 195 51.2
Gender
Male 159 41.7
Female 222 58.3
Major
Economics 230 60.4
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Information Technology 114 29.9
Linguistics 37 9.7

Identify factors affecting entrepreneurial intention

The results of the first discovery factor analysis showed that one variable is ECB5 did not
achieve unidirectionality, because the difference in factor loading between groups was less than
0.3. After removing the variable ECB5, the second factor analysis presented in Table 2 noted:
Coefficient KMO = 0.85 > 0.50; Sig. = 0.00 < 0.05 meets the requirements of factor analysis.

Table 2. Result of KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling

Adequacy. 0.8
Bartlett's Test of Sphericity Approx. Chi-Square ~ 1,199.79

df 28.00

Sig. 0.00

The EFA analysis results in Table 3 show that the observed variables in each factor group are
all greater than 0.50, indicating convergent validity. The difference in factor coefficients
between the two groups is greater than 0.30, each observed variable in each factor group has
discriminant validity. The results of EFA analysis have systematically discovered two factors
impact on students' perceptions of entrepreneurship, including: (1) Perception of
entrepreneurial capacity barier (ECB1, ECB2, ECB3, ECB4) and (2) Perception of
entrepreneurial psychological barrier (EPB1, EPB2, EPB3 and EPB4).

Table 3. Rotated Component Matrix (Factor loading)

Items Code %

ECB1 0.81 0.22

It will be difficult to statt a company if I don't know the basics
knowledge of managing it

The lack of capital or the inability to raise capital is an obstacle in
starting a business

If you do not prepare yourself with certain necessary and sufficient
skills, it will be difficult to start a successful business and build a ECB3 0.80 0.22
solid career

Lack of social connections in the early stages of a startup can be
difficult

I can avoid starting new businesses, instead I am more comfortable
with a job with a guaranteed and regular income

ECE2 0.80 0.28

ECB4 0.76  0.29

EPB1 024 081

I'd rather have a steady, full-time job than sleepless nights wottying
about my income when I'm self-employed

Starting a business involves a lot of works must do and is often
stressful

Starting a new business is more prone to failure than success EPB4 029  0.60

EPB2 020 0.78

EPB3 020 0.68

The two factors of batrier to starting a business discovered from EFA were continue tested
convergent and discriminant validity by CFA method. The results in Table 4 record the values
of Cronbach's Alpha (0.75-0.85), Average Variance Extracted (AVE: 0.74-0.81), and
Composite reliability (CR: 0.49-0.59) to ensure convergence in each factor. The discriminant
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validity test results between PB and EC give the results r=0.69 < 0.9, P=0.00<0.01, factors

achieving discriminant validity.

Table 4: Test results of convergent and discriminant validity of psychological and barrier
factors

Factore e Standardized - Egnv:;gent validity Discriminant validity
Regression onbach's AVE CR Correlations P
alpha

Perception of _EPB1 0.79
entreprencurial EPB2 0.71
psychological ~ EPB3 0.58 0-75 0.74 049
barrier (EPB) EPB4 0.56 EPB < ECB ok
Perception of _ECBI1 0.75 (r=0.69)
entrepreneurial ECB2 0.81
capacity barier  ECB3 0.75 0-85 081 0.59

(ECB) ECB4 0.77

Test for common method bias and measurement model evaluation

After analyzing EFA and CFA, two independent variables, namely perception of
entrepreneurial psychological barrier (EPB) and pof entreprenecurial capacity barier (ECB), will
be included in the analysis model of correlation with education entrepreneurship (EE:
Moderator variable) and entrepreneurial intention (EI: Dependent variable). Harman's one-
factor test method is applied to evaluate the common method bias of the data for four variables
in the research model. The results summarized in Table 5 note that all observed variables in
EFA analysis recorded that the first factor with % of variance (Extraction Sums of Squared
Loadings in Total Variance Explained) is 42.40% < 50%. Thus, there is no common method
bias, the data is suitable and meets the analysis requirements.

Table 5. Constructs loading, Cronbach’s Alpha, CR, and AVE values

Factor Cronbach’s
Variables Items loading AVE CR
. alpha
coefficient
EPB1 0.81
. ) . . EPB2 0.78
Perception of entrepreneurial psychological barrier (EPB) EDPB3 0.63 0.75 0.81 0.52
EPB4 0.60
ECBI1 0.81
. . . . ECB2  0.80
Perception of entrepreneurial capacity barier (ECB) ECB3 0.80 0.85 0.87 0.63
ECB4  0.76
EE1 0.86
EE2 0.88
Entrepreneurship education (EE) EE3 0.83 0.90 0.93 0.72
EE4 0.92
EE5 0.74
EIl 0.81
EI2 0.86
Entrepreneurial intention (EI) EI3 0.88 0.93 0.94 0.70
El4 0.90
EI5 0.70
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EI6 0.84
EI7 0.84

The components in the SEM analysis model, including EPB, ECB, EE and EI were measured
model evaluation using the factor loading coefficient, AVE, CR, and Cronbach's alpha. The
results summarized in Table 5 show that the scales for all components in the research model
are reliable.

The impact of entrepreneurship education on perception of entrepreneurial
psychological barrier and capacity barrier

The results of testing the correlation between the components in the theoretical model through
the SEM method summarized in Table 5 have provided a scientific basis for the interpretation
of the accepted research hypotheses from H1-H5 with 99% confidence. Accordingly, the
research results have determined the statistically significant correlation of the components in
the research model.

Table 6. Results of testing hypotheses

Relationships A P Hyphothesis Results
ECB > El 0.21 0.003 H1 Supported
EPB > EI -0.16 0.008 H2 Supported
EE > ECB 0.67 Hork H3 Supported
EE > EPB 0.50 Hork H4 Supported
EE > EI 0.49 ork H5 Supported

The impact of perceived batrier on entrepreneurial intention

The results of the correlation analysis of the components in the model shown in Table 6 and
Figure 2 are explained in detail as follows:

The perception of entrepreneurial capacity barrier (ECB) has a positive impact, promoting
entrepreneurial intention (EI) with 99% confidence (A=0.21; P=0.003 < 0.01), so hypothesis
H1 is accepted. The results show that if students have a correct, complete, and clear perception
of entrepreneurial capacity in entrepreneurship, it will have a positive impact on entrepreneurial
intention. The results in this study approach a different direction, which is to study the
relationship between students' perceptions of entrepreneurial capacity in starting a business
and the intention to start a business, so the results are somewhat different from those of
students. The results of this study are different from previous studies that have confirmed the
negative impact of a lack of knowledge and skills as significant barriers to entrepreneurial
intention (Wong & Choo, 2006; Giacomin et al., 2011; Staniewski, 20106), as well as a lack of
capital, support, and a social network (Henderson & Robertson, 1999; Li, 2007; Sandhu et al.,
2011; Shahverdi et al., 2018). This result is consistent with previous studies cited, such as Ajzen
(1991), Turker & Selcuk (2009), Parvaneh Gelard (2011), Denanyoh et al., (2015), and Wach &
Wojciechowski (2016). If students are well trained in entrepreneurship, properly and fully
understand the factors related to the perception of entrepreneurial capacity, it will have a more
positive impact on their intention to start a business. Students can then perceive and evaluate
their ability to respond as well as how to overcome limitations and barriers, thereby
contributing to an increase in behavioral intentions towards more rational thinking,

Perception of entrepreneurial psychological barrier (EPB) has a negative impact on
entrepreneurial intention (EI) with 99% confidence (A=-0.16; P=0.009 < 0.01), based on these
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findings, hypothesis H2 is accepted, it implies that the higher the perception of the
psychological barrier in entrepreneurship, the lower the students' entrepreneurial intention.
The results from this study are consistent with previous studies conducted, specifically students
with higher risk avoidance were less likely to have entrepreneurial intentions (Cunningham &
Gerrard, 1995; Henderson & Robertson, 1999; Wang & Wong, 2004; Kebaili et al., 2017).
Students' intention to start a business is limited by the psychology of aversion to stress as a
result of the many things to do when starting a business, as well as concerns about unstable
income (Sandhu et al., 2011; Kebaili et al., 2015; Henderson & Robertson, 1999). Finally, in
terms of the psychology of resistance to change, students with a stable mentality, and aversion
to change, and little challenge will have less intention to start a business (Kebaili et al., 2015).
Findings from this study have contributed to identifying psychological barrier as one of the
major barriers that negatively affect entreprencurial intention. This study is set in the context
of a succession of studies from 1955 to the time of this study in 2022, extending to more than
27 years when psychological barriers negatively affect intention to start a business and have not
changed much. Especially, in the context of research in Vietnam, people in general tend to
prefer stability from income to work, they are less willing to change (Sandhu et al., 2011; Kebaili
et al,, 2015), and they don't want the stress and risk in life and work (Henderson & Robertson,
1999), so they often choose to work as hired workers, to be paid with a fixed monthly income,
and this mentality is still widespread. transmitted to young people today, have not seen
significant positive changes. A as result, setting more goals and missions in the way of
entrepreneurship education in universities, it is necessary to focus on changing the
psychological barrier in entrepreneurship as a key issue, which will help increase the intention
to start a business of student.
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Figure 3. Results of correlation between entrepreneurship education on perceived barriers
and entrepreneurial intention

The impact of entrepreneurship education on perception of entrepreneurial
psychological barrier, perception of entrepreneurial capacity barrier and
entrepreneurship intention

The results summarized in Table 6 and Figure 2 confirm the positive impact of
entrepreneurship education on perception of entrepreneurial capacity barier to starting a
business (0.67***), so hypothesis H3 is accepted with 99% confidence, that is, if the more
knowledge and skills of entrepreneurship education that students are equipped with, the more
right and well they will perceive the entrepreneurial capacity barriers in entrepreneurship.
Similarly, if students are fully equipped with knowledge, skills, and supporting factors from the
university, it will also help students to perceive more clearly and authentically the issues related
to psychological barrier in entrepreneurship (0.50***), and hypothesis H4 is accepted. The
results from this study have demonstrated the important role and significance of
entrepreneurship education in universities, entrepreneurship education helps students to
understand and evaluate correctly, authentically and fully related issues, related to barriers in
entrepreneurship, from perception of entrepreneurial capacity to psychological barriers in
entrepreneurship. Good entrepreneurship education in university will help students have the
necessary knowledge and skills to start a business and thereby increase the intention to start a
business (0.49**), hypothesis H5 is accepted. The results of this study are similar to previous
studies, such as Kolvereid (19906), Souitaris et al. (2007), Wu & Wu (2008), Muthalib & Nur
(2015), Mani (2017), Hoang et al. (2020), and Sadi & Uyar (2013). A good startup education at
university will help students get more inspiration to start a business, shape and develop an
entrepreneurial culture, students have many advantages in finding business ideas and turning
startup ideas into business action in reality.

The moderating impact of entrepreneurship education

The results in Table 7 explain, the negative moderating effect of entrepreneurship education
on the relationship between the perception of entrepreneurial capacity barier (ECB) and
entrepreneurship intention (EI) is statistically significant with 99% confidence (A= -0.161**¥),
so hypothesis H6 is accepted. The entreprencurship education moderator variable reduces the
positive impact of the perception of entrepreneurial capacity in entrepreneurship on
entrepreneurship intention. Similar, the negative moderating effect of the variable
entrepreneurship education (EE) on the relationship between the perception of entrepreneurial
psychological batrier (EPB) and entrepreneurship intention (EI) is significant with 99%
confidence (A\=-0.160***), accordingly, hypothesis H7 is accepted. The moderating role of
entrepreneurship education reduces the negative impact of perceived psychological batriers on
entrepreneurial intention.

Table 7. Results of testing the moderating effect of the entrepreneurship education

Moderator . . Moderation .
varible Relationships A P offect Result test hyphothesis
EE - ECBand EI -0.161 *** Yes HO6: Supported
EE 2> EPBandEI -0.160 *** Yes H7: Supported

The interesting result from this study identified the moderating effect of entrepreneurship
education on the relationship between perception of entrepreneurial capacity barier and
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entrepreneurship intention, and perception of psychological barrier in entrepreneurship and
entrepreneurship intention which one previous studies have done (Shahverdi et al., 2018). The
findings from this study are valuable, proving the benefits, role and meaning of
entrepreneurship education at universities are very important, not only to create inspiration
and start-up capacity, but also helping students to propetly understand the batriers to starting
a business and helping to reduce the negative impact of perception of entrepreneurial
psychological barriers on entrepreneurship intention.

Theoretical contribution

This paper makes several contributions in terms of theoretical implications. First, the results
have systematized and identified three factors that impact on entrepreneurship intention of
student. The first factor is the perception of entrepreneurial capacity barier, including four
items: lack of knowledge, skills (Chowdhury, 2007; Giacomin et al, 2011; Syed, 2012;
Staniewski, 2016), lack of capital and social network (Henderson & Robertson, 1999; Luo,
1997; Li, 2007; Shahverdi et al., 2018; Jones & Jayawarna, 2010; Sandhu et al., 2011). The
second factor is the perception of psychological barrier in entrepreneurship, including fear of
failure (Hayton et al., 2013; Cacciotti et al., 2014; Morgan & Sisak, 2016; Sandhu et al., 2011),
risk avoidance (Cunningham & Gerrard, 1995; Henderson & Robertson, 1999; Wang & Wong,
2004; Kebaili et al., 2017), aversion to stress (Henderson & Robertson, 1999; Sandhu et al.,
2011; Kebaili et al., 2015), and resistance to change (Kebaili et al., 2015). The third factor is
entrepreneurship education with five items, including: Gain the ability to be able to start your
own business; Provided the necessary knowledge to start a new company; Contribute to
creating the spirit and culture of entrepreneurship; Give a better start when starting a business;
and The startup ecosystem at the university creates startup ideas (Franke & Liithje, 2004).

Second, the results from this study confirmed that the perception of psychological bartiers in
entrepreneurship is the main factor limiting the entrepreneurship intentions (Hayton et al.,
2013; Cacciotti et al., 2014; Morgan & Sisak, 2016; Sandhu et al., 2011; Cunningham & Gerrard,
1995; Henderson & Robertson, 1999; Wang & Wong, 2004; Kebaili et al., 2015/2017).
Meanwhile, the perception of entreprencurial capacity barier has a positive effect on
entrepreneurial intentions. The new finding in this study shows that if students perceive the
right and sufficient about the entreprenecurial capacity batier, the more positive they are, the
more positive impact it will have their entrepreneurship intention (Ajzen, 1991; Turker &
Selcuk, 2009; Parvaneh Gelard, 2011; Denanyoh et al., 2015; Wach & Wojciechowski, 2016).
The last factor that has a positive impact on entrepreneurial intention is entrepreneurial
education. Good entrepreneurship education at university will contribute very positively to
students' entrepreneurial intention (Kolvereidm,1996; Souitaris et al., 2007; Wu & Wu, 2008;
Sadi & Uyar, 2013; Muthalib & Nur, 2015; Mani, 2017; Hoang et al., 2020; Dewianawati, 2020;
Silvestri & Veltri, 2020; Puti Handayani, 2021; Liu, 2022; Hassan et al., 2021a/b; Nguyen et al.,
2021; Hai Ming et al., 2022; Jingwen Yan, 2022).

Third, entrepreneurship education helps students propetly perceive and validate the factors
related to perception of entrepreneurial capacity and psychological barrier in entrepreneurship.
The findings of this study show that if students are propetly and authentically trained in
entrepreneurship, they will have a proper and authentic perception of the barriers to
entrepreneurship, that is psychological barrier in entrepreneurship. Students who have a good
awareness of entrepreneurship education will help them have a more accurate assessment of
their own entrepreneurial capacity.
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Final, a new result from this study is to determine the moderating effect of entreprencurship
education on the relationships between perception of entrepreneurial capacity barier and
entrepreneurial intention, perception of entrepreneurial psychological barrier and
entrepreneurial intention. Which through a literature review, we has found only a studies
have done by Shahverdi et al. (2018). As far as our knowledge and experience go, this study
is the first to find a moderating effect of entrepreneurship education on the relationship
between perceived barriers and entrepreneurial intention in Vietnamese context. The results
from this study contribute to enhancing the role and importance of entrepreneurship
education in universities by influencing students' entrepreneurial intention. Entrepreneurship
education at university not only has a direct impact on entrepreneurial intention of students,
but also has a moderating effect on the relationship between perceived psychological barriers
in entrepreneurship and entrepreneurial intention. Entrepreneurship education helps reduce
the negative impact of psychological barriers on entrepreneurial intention and adjust the
positive relationship between perception of entreprencurial capacity and entrepreneurial
intention.

Managerial contribution

The results from this study have validated the meaning and importance of entreprencurship
education in universities, helping to improve students' entrepreneurial capacity and
entrepreneurial intention. Entrepreneurship education will tend to encourage students to build
up the confidence needed to start a business. The results from this study suggest that
universities need to promote entreprencurship education for students. Entreprencurship
education is not just about teaching students about business knowledge and skills; it is about
instilling in them a sense of enthusiasm, love, and passion for the entrepreneurship through
which more future entrepreneurs are created.

When designing and implementing entrepreneurship training courses, universities must
consider not only the goal of equipping students with knowledge, skills, and
entrepreneurial qualities so that they can perceive and evaluate themselves properly and
authentically, but also the psychological barrier to starting a business, which are fear of
failure, risk avoidance, aversion to stress, and resistance to change. These psychological
factors will have a negative impact on the intention to start a business, so the curriculum
needs to be designed appropriately, to help students propetly perceive barriers, do not let
psychological barriers affect the intention to start a business. Therefore, besides the
entrepreneurship courses taught at the school, universities need to build and develop a
startup ecosystem in order to give students more opportunities to experience
entrepreneurship.

To build and develop a startup ecosystem in universities, we need to actively build and connect
with governments, organizations, and startup investment funds to take advantage of programs,
policies for startup development. Strengthen connections with businesses to build a team of
startup mentors from businesses, they have a lot of knowledge, experience and entrepreneurial
skills that will inspire and share startup experiences with students. These startup support
programs will help to shape and nurture the entrepreneurial spirit in each student, so that later,
when given the right opportunity, these students will become true entrepreneurs. In addition,
the link between universities and businesses to trealize business ideas will contribute to
providing more environments and opportunities for students to participate and experience
entrepreneurship.
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Conclusion

This study's result has supported previous tesearch by determining the positive impact of
entreprencurship education on students' entrepreneurial intention. Research results have
proven that students who are well trained in entrepreneurship will have a correct and complete
awareness of the barriers related to entrepreneurship intention. Research results have
systematized and identified three groups of factors impact on entrepreneurial intention. The
first factor is the perception of entrepreneurial capacity barrier, including a lack of knowledge;
skills, capital, and social networks. Similarly, the second factor, entrepreneurship education,
also has a positive impact on entrepreneurial intention. The third factor that has a negative
impact on startup intention is the perception of psychological barriers to entrepreneurship. It
includes fear of failure, risk avoidance, aversion to stress, and resistance to change.
Furthermore, the interesting finding from this study is the moderating effect of entrepreneurial
education on the relationship between perception of psychological barrier in entrepreneurship
and entreprencurial intention. That is, if students are well trained in entrepreneurship, it will
reduce the negative impact of their perception of the psychological barriers in entrepreneurship
on their intention to start a business. Through university entrepreneurship education, students
become more aware of entreprencurial capacity barrier in entrepreneurship, thereby
influencing their righteous thinking as well as their behavioral intentions to be more rational.

Limitations and Future Research

We are aware that our study may have some shortcomings. First, this research was only carried
out at a private university in Vietnam, the level of representativeness is not high. The results
will be better if it is carried out in more universities in Vietnam. Second, the sample size of this
study is 381 students, which is not large enough, further studies should increase the sample size
to increase the representativeness. Thirdly, in addition to entreprencurship education,
entrepreneurship barriers have an impact on students' entrepreneurial intention, as this study
mentioned, there will be many other factors, such as family background, cultural and social
impact, etc. that can also have a great impact on the entreprenecurial intention, which this study
has not addressed. Finally, since the distance between the intention and the actual
implementation of entrepreneurship is quite large, subsequent studies can approach the study
of students who have started businesses to make more authentic judgments and assessments
of the factors that are involved in entrepreneurship.

References

Ajzen, 1. (1991). The theory of planned behavior. Organizational Bebavior and Human Decision
Processes, 50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Anggadwita, G., Djatmiko, T., Romadlon, H. A., Wibisono, A. Y., & Rahmadani, F. E. (2016, January).
Identification of entrepreneurship bartiers among university students in Indonesia. In Proceeding
of International Seminar & Conference on Learning Organization.

Bogatyreva K., Shirokova G. (2017) From Entrepreneurial Aspirations to Founding a Business:
The Case of Russian Students. Foresight and STI Governance, vol. 11, no 3, pp. 25-36.
DOI: 10.17323/2500-2597.2017.3.25.36

Bird, B. (1988). Implementing Entreprenecurial Ideas: The Case for Intention. Academy of
Management Review, 13(3), 442—453. https://doi.org/10.5465/amr.1988.4306970

Bogatyreva K., Shirokova G. (2017). From Entrepreneurial Aspirations to Founding a

Kurdish Studies



2796 Factors affecting entreprenenrial intention The moderating role of entreprenenrship education

Business: The Case of Russian Students. Foresight and STI Governance, 11(3), 25-36. DOL:
10.17323/2500- 2597.2017.3.25.36.

Cacciotti, G., Hayton, J. C., Mitchell, J. R., & Giazitzoglu, A. (2014). A reconceptualization of
tear of failure in entrepreneurship. Journal of Business V'enturing, 31(3), 302-325.
https://doi.org/10.1016/].J BUSVENT.2016.02.002

Chang, Y. Y., Wannamakok, W., & Kao, C. P. (2022). Entrepreneurship education, academic
major, and university students’ social entrepreneurial intention: the perspective of Planned
Behavior  Theory.  Studies in  Higher  Education, 47(11),  2204-2223.
https://doi.org/10.1080/03075079.2021.2021875.

Chowdhury, M. S. (2007). Overcoming entrepreneurship development constraints: The case
of Bangladesh. Journal of Enterprising Communities: People and Places in the Global Economy, 1(3),
240-251. https://doi.org/10.1108/17506200710779549

Collins, C. J., Hanges, P. J., & Locke, E. A. (2004). The Relationship of Achievement
Motivation to Entreprencurial Behavior: A Meta-Analysis. Human Performance, 17(1), 95—
117. https://doi.org/10.1207/815327043HUP1701_5

Cunningham, B., & Gerrard, P. (1995). Do undergraduates have what it takes to be entrepreneurs and
managers of small businesses in Singapore?. Journal of Asian Business, 11, 35-50.

Dewianawati, D. (2020). Kebijakan Fiskal dan Kebijakan Moneter Terhadap Produktivitas
Pelaku UMKM Melalui Variabel Mediasi Keberhasilan Penanganan Covid-19 (Studi pada
Pelaku UKM di Kota Mojokerto). JEBDEER: Journal of Entrepreneurship, Business
Development and Economic Educations Research, 4(1), 15-30

Doern, R., & Goss, D. (2013). From barriers to barring: Why emotion matters for
entrepreneurial development. Infernational Small Business  Journal, 31(5), 496-519.
https://doi.org/10.1177/0266242611425555

Dohse, D., & Walter, S. G. (2012). Knowledge context and entrepreneurial intentions among students.
Swmall Business Economics, 39(4), 877-895. https://doi.org/10.1007/s11187-011-9324-9

Donckels, R. (1991). Education and Entrepreneurship Experiences from Secondary and
University Education in Belgium. Journal of Small Business & Entreprenenrship, 9(1), 35-42.
https://doi.org/10.1080/08276331.1991.10600389

Délarslan, E. §., Kogak, A., & Walsh, P. (2020). Perceived barriers to entrepreneurial intention:
the mediating role of self-efficacy. Journal of Developmental Entrepreneurship, 25(03),
2050016. https://doi.org/10.1142/S1084946720500168

Down, S. (2010). Enterprise, Entrepreneurship and Small Business. Enterprise,
Entrepreneurship and Small Business, 1-256.

Franke, N., & Liithje, C. (2004). Entrepreneurial intentions of business students - A
benchmarking study. International Journal of Innovation and Technology Management, 1(3), 269—
288. https://doi.org/10.1142/50219877004000209

Ghina, A., Gustomo, A., Herliana, S., & Panji, U. (2022). The COVID-19 Pandemic: An Analysis of
Entrepreneurship Barriers among Indonesian Undergraduate Students. Iabenisch, 12(1), 646—663.
https:/ /www.italienisch.nl/index.php/VetlagSauetlander/ article /view/234

Giacomin, O., Janssen, F., & Shinnar, R. S. (2016). Student entrepreneurial optimism and
overconfidence across cultures. International Small Business Journal, 34(7), 925-947.
https://doi.org/10.1177/0266242616630356

Giacomin, O., Janssen, F., Pruett, M., Shinnar, R. S., Llopis, F., & Toney, B. (2011).
Entrepreneurial intentions, motivations and batriers: Differences among American, Asian
and Buropean students. International Entreprenenrship and Management Journal, 7(2), 219-238.
https://doi.org/10.1007/s11365-010-0155-y

Hai Ming, L., Gang, L., Hua, H., & Waqas, M. (2022). Modeling the influencing factors of electronic

www.KurdishStudies.net


https://doi.org/10.1177/0266242616630356
https://doi.org/10.1007/s11365-010-0155-y

Sang, Luan, Onynh, Trinh, My 2797

word-of-mouth about CSR on social networking sites. Environmental Science and Pollution
Research, 29(44), 66204-66221. https:/ /doi.otg/10.1007/s11356-022-20476-8

Hayton, J., Cacciotti, G., Giazitzoglu, A., Mitchell, J. R., & Ainge, C. (2013). Understanding
fear of failure in Entrepreneurship: A cognitive process framework. Ewnferprise Research
Centre, 33(3), 1-34.

Hassan, A., Anwar, 1., Saleem, A., Alalyani, W. R., & Saleem, I. (2021a). Nexus between
entrepreneurship education, motivations, and intention among Indian university students:
the role of psychological and contextual factors. Industry and Higher Education, 36(5),
539-555. https://doi.org/10.1177/09504222211053262

Hassan, A., Anwar, 1., Saleem, I., Islam, K. B., & Hussain, S. A. (2021b). Individual
entrepreneurial orientation, entrepreneurship education and entrepreneurial intention: The
mediating role of entrepreneurial motivations. Industry and Higher Education, 35(4), 403-
418.https://doi.otg/10.1177/09504222211007051

Henderson, R., & Robertson, M. (1999). Who wants to be an entrepreneur? Young adult
attitudes to entreprencurship as a career. Education + Training, 41(5), 236—245.
https://doi.org/10.1108/00400919910279973

Hoang, G., Le, T. T. T., Tran, A. K. T\, & Du, T. (2020). Entreprencurship education and
entrepreneurial intentions of university students in Vietnam: the mediating roles of self-
efficacy and learning orientation. Education+ Training, 063(1), 115-133.
https://doi.org/10.1108/ET-05-2020-0142

lakovleva, T. A., Kolvereid, L., Gorgievski, M. J., & Serhaug, @. (2014). Comparison of
perceived barriers to entrepreneurship in Hastern and Western European countries.
International  Journal of Entreprenenrship and Innovation Management, 18(2-3), 115-133.
https://doi.org/10.1504/IJEIM.2014.062874

Lyu, J., Shepherd, D., & Lee, K. (2023). From intentional to nascent student entrepreneurs:
The moderating role of university entrepreneurial offerings. Journal of Innovation &
Knowledge, 8(1), 100305. https://doi.org/10.1016/].jik.2023.100305

Jingwen Yan, Tian Huang and Yunxia Xiao (2022). Assessing the impact of entreprencurial
education activity on entrepreneurial intention and behavior: role of behavioral
entreprencurial  mindset.  Environmental Science and  Pollution  Reseatrch.
https://doi.org/10.1007/s11356-022-23878-w.

Jones, O., & Jayawarna, D. (2010). Resourcing new businesses: Social networks, bootstrapping
and firm performance. Venture Capital, 12(2), 127-152.
https://doi.org/10.1080/13691061003658886

Jorgensen, M. S., Jorgensen, U., & Clausen, C. (2009). The social shaping approach to
technology foresight. Futures, 41(2), 80-86. https://doi.org/10.1016/j.futures.2008.07.038

Kebaili, B., Al-Subyae, S. S., & Al-Qahtani, F. (2017). Barriers of entrepreneurial intention
among Qatari male students. Journal of Small Business and Enterprise Development, 24(4), 833—
849. https://doi.org/10.1108/JSBED-11-2016-0186

Kebaili, B., Al-Subyae, S. S., Al-Qahtani, F., & Belkhamza, Z. (2015). An exploratory study of
entrepreneurship barriers: the case of Qatar. World Journal of Entreprenenrship, Management and
Sustainable Development, 11(3), 210-219. https:/ /doi.otg/10.1108/wjemsd-03-2015-0014

Kitby, D.A. and Ibrahim, N. (2011), "The case for (social) entreprencurship education in
Egyptian universities", Education + Training, Vol. 53 No. 5, pp. 403-415.
https://doi.org/10.1108/00400911111147712

Kolvereid, L. (1996). Prediction of Employment Status Choice Intentions. Entreprenenrship
Theory and Practice, 21(1), 47-58. https://doi.otg/10.1177/104225879602100104

Kouriloff, M. (2000). Exploring Perceptions of A Priori Bartiers to Entrepreneurship: A

Kurdish Studies



2798 Factors affecting entreprenenrial intention The moderating role of entreprenenrship education

Multidisciplinary ~ Approach.  Eutreprenenrship  Theory —and — Practice, 25(2), 59-80.
https://doi.org/10.1177/104225870002500204

Krejcie, R. V., & Morgan, D. W. (1970). Determining sample size for research activities.
Educational and psychological measurement, 30(3), 607-610.
https://doi.org/10.1177/001316447003000308

Krueger Jr, N. F., & Brazeal, D. V. (1994). Entreprencurial potential and potential
entrepreneurs. Entrepreneurship theory and practice, 18(3), 91-
104.https://doi.org/10.1177/104225879401800307

Krueger, N. (1993). The Impact of Prior Entrepreneurial Exposure on Perceptions of New
Venture Feasibility and Desirability. Entreprencurship Theory and Practice, 18(1), 5-21.
https://doi.org/10.1177/104225879301800101

Krueger, N. F., Reilly, M. D., & Carsrud, A. L. (2000). Competing models of entrepreneurial
intentions. Journal of Business VVenturing, 15(5), 411-432. https://doi.org/10.1016/S0883-
9026(98)00033-0

Kwong, C., Jones-Evans, D., & Thompson, P. (2012). Differences in perceptions of access to
finance between potential male and female entrepreneurs: Evidence from the UK.
International  Journal — of  Entreprenenrial  Bebhavionr — and — Research, 18(1), 75-97.
https://doi.org/10.1108/13552551211201385

Lee, S. M., Chang, D., & Lim, S. B. (2005). Impact of entreprencurship education: A
comparative study of the US and Korea. The international entrepreneurship and management
Journal, 1, 27-43. https://doi.org/10.1007 /s11365-005-6674-2

Li, W. (2007). Ethnic Entrepreneurship: Studying Chinese and Indian Students in the United
States. Journal of  Developmental Entreprenenrship, 12(04), 449-460.
https://doi.org/10.1142/5s1084946707000769

Lifian, F., & Chen, Y. W. (2009). Development and Cross—Cultural Application of a Specific
Instrument to Measure Entrepreneurial Intentions: SAGE Journals, 33(3), 593-617.
https://doi.org/10.1111/].1540-6520.2009.00318.X

Lifian, F., & Fayolle, A. (2015). A systematic literature review on entrepreneurial intentions:
citation, thematic analyses, and research agenda. International Entreprenenrship and Management
Journal, 11(4), 907-933. https://doi.org/10.1007/s11365-015-0356-5

Liu, Y., Li, M., Li, X,, & Zeng, J. (2022). Entreprencurship education on entreprencutrial
intention: The moderating role of the personality and family economic status. Frontiers in
Psychology, 13. doi: 10.3389/fpsyg.2022.978480.

Luo, Y. (1997). Guanxi: Principles, philosophies, and implications. Human Systems Management,
16(1), 43-51. https://doi.org/10.3233/HSM-1997-16106

Mani, M. (2018). Entreprencurship Education: A Students' Perspective. In Business Education
and Ethics: Concepts, Methodologies, Tools, and Applications (pp. 526-540). 1GI Global.
https://doi.org/10.4018/978-1-5225-3153-1.ch029

Sesen, H., & Pruett, M. (2014). The Impact of Education, Economy and Culture on
Entrepreneurial Motives, Barriers and Intentions: A Comparative Study of the United
States and  Turkey.  The  Journal  of  Euntreprenenrship,  23(2),  231-261.
https://doi.org/10.1177/0971355714535309

Shahverdi, M., Ismail, K., & Qureshi, M. 1. (2018). The effect of perceived barriers on social
entrepreneurship intention in Malaysian universities: The moderating role of education.
Management Science Letters, 8(5), 341-352. https:/ /doi.org/10.5267/1.ms1.2018.4.014

Miles, M. P., Verreynne, M.-L., Luke, B., Eversole, R., & Barraket, J. (2013). The Relationship
of Entrepreneurial Orientation, Vincentian Values and Economic and Social Performance
in Social Enterprise. Review of Business, 33(2), 91-102.

www.KurdishStudies.net


https://doi.org/10.1177/0971355714535309

Sang, Luan, Onynh, Trinh, My 2799

Morgan, J., & Sisak, D. (2016). Aspiring to succeed: A model of entrepreneurship and fear of failure.
Journal of Business Venturing, 31(1), 1-21. https:/ /doi.otg/10.1016/j.jbusvent.2015.09.002

Muthalib, A. A., & Nur, M. (2015). The Effect of Entreprencurial Motivation on Business
Performance in the Culinary Industrial Sector. The International Journal Of Engineering And
Science IJES), 4(7), 23-30.

Nabi, G., & Lifian, F. (2011). Graduate entrepreneurship in the developing world: Intentions,
education and  development.  Eduwcation — +  Training,  53(5),  325-334.
https://doi.org/10.1108/00400911111147668

Nguyen, T. T., Nguyen, L. T. P., Phan, H. T. T., & Vu, A. T. (2021). Impact of entrepreneurship
extracurricular activities and inspiration on entrepreneurial intention: Mediator and
moderator effect. SAGE Open, 11(3). https://doi.org/10.1177/21582440211032174

Handayati, P., Wibowo, A., Narmaditya, B. S., Kusumojanto, D. D., Setiawan, A. B., & Tung,
D. T. (2021). The university students’ enterprises development: Lesson from Indonesia.
Cogent Education, 8(1), 19732806.https://doi.org/10.1080/2331186X.2021.1973286.

Rengiah, P. (2013). Effectiveness of entrepreneurship education in developing entrepreneurial
intentions among Malaysian university students. DBA thesis, Southern Cross University,
Lismore, Australia.

Salamzadeh, A., Azimi, M. A., & Kirby, D. A. (2013). Social entrepreneurship education in
higher education: insights from a developing country. International Journal of
Entrepreneurship and Small Business, 20(1), 17-34.
https://doi.org/10.1504/IJESB.2013.055691

Singh Sandhu, M., Fahmi Sidique, S., & Riaz, S. (2011). Entrepreneurship barriers and
entrepreneurial inclination among Malaysian postgraduate students. International journal
of entrepreneurial behavior & research, 17(4), 428-449.
https://doi.org/10.1108/13552551111139656

Santos, F. M. (2012). A Positive Theory of Social Entrepreneurship. Journal of Business Ethics,
111(3), 335-351. https://doi.org/10.1007/s10551-012-1413-4

Shahverdi, M., Ismail, K., & Qureshi, M. I. (2018). The effect of perceived barriers on social
entrepreneurship intention in Malaysian universities: The moderating role of education.
Management Science Letters, 8(5), 341-352. https://doi.org/10.5267/j.msl.2018.4.014

Shinnar, R. S., Giacomin, O., & Janssen, F. (2012). Entreprencurial Perceptions and Intentions:
The Role of Gender and Culture. Entreprenenrship: Theory and Practice, 36(3), 465—
493. https://doi.org/10.1111/j.1540-6520.2012.00509.x

Silvestri, A., & Veltri, S. (2020). Exploring the relationships between corporate social
responsibility, leadership, and sustainable entrepreneurship theories: A conceptual
framework. Corporate Social Responsibility and Environmental Management, 27(2), 585-
594. https://doi.org/10.1002/csr.1822.

Solesvik, M.Z., Westhead, P., Kolvereid, L., & Matlay, H. (2012). Student intentions
to become self-employed: the Ukrainian context. Journal of Small Business and
Enterprise Development, 19(3), 441-460.

Souitaris, V., Zerbinati, S., & Al-Laham, A. (2007). Do entrepreneurship programmes raise
entrepreneurial intention of science and engineering students? The effect of learning,
inspiration and  resources.  Jouwrnal of  Business  Venturing, 22(4), 566-591.
https://doi.org/10.1016/j.jbusvent.2006.05.002.

Staniewski, M. W. (2016). The contribution of business experience and knowledge to successful
entrepreneurship. Journal of  Business Research, 69(11), 5147-5152.
https://doi.org/10.1016/j.jbusres.2016.04.095

Zamberi Ahmad, S. (2012). Micro, small and medium-sized enterprises development in the Kingdom

Kurdish Studies



2800 Factors affecting entreprenenrial intention The moderating role of entreprenenrship education

of Saudi Arabia: Problems and constraints. World Journal of Entrepreneurship, Management and
Sustainable Development, 8(4), 217-232.https:/ /doi.org/10.1108/20425961211276606

Tan, W. L, & Yoo, S. J. (2015). Social Entreprencurship Intentions of Nonprofit
Organizations. Journal of Social Entreprenenrship, 6(1), 103-125.
https://doi.org/10.1080/19420676.2014.954260

Thanh, L., Hau, D., Huyen, N., Linh, N., Doanh, D., & Nga, N. (2020). The effects of internal
and external barriers on Vietnamese students’ entrepreneurial intention. Management
Science Letters, 10(2), 381-390. https://doi.org/10.5267/.ms1.2019.8.032

To, A. T., & Le, T. N. T. (2021). Institutional and psychological barriers to entrepreneurial
intention of Vietnamese youth. Polish Journal of Management Studies, 24(1).
https://doi.otg/10.17512/pjms.2021.24.1.25

Tukamushaba, E. K., Orobia, L., & George, B. P. (2011). Development of a conceptual model
to understand international social entrepreneurship and its application in the Ugandan
context. Jonrnal of International Entreprenenrship, 94), 282-298.
https://doi.org/10.1007/s10843-011-0079-9

Wang, C. K., & Wong, P. K. (2004). Entrepreneurial interest of university students in
Singapore. Technovation, 24(2), 163—172. https:/ /doi.org/10.1016/S0166-4972(02)00016-0

Wong, M., & Choo, S. (2006). Entrepreneurial intention: Triggers and Barriers to new Venture
creation in Singapore. Singapore Management Review, 28(2), 47—64.

Wu, S., & Wu, L. (2008). The impact of higher education on entrepreneurial intentions of
university students in China. Journal of Small Business and Enterprise Development, 15(4), 752—
774. https:/ /doi.org/10.1108/14626000810917843

Yan, J., Huang, T. & Xiao, Y. (2022). Assessing the impact of entrepreneurial education activity
on entreprencurial intention and behavior: role of behavioral entrepreneurial mindset.
Environ Sci Pollut Res 30, 26292—26307. https:/ /doi.org/10.1007/s11356-022-23878-w

www.KurdishStudies.net



